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Disclaimer

Forward-looking statement 

This Announcementcontainsforward-lookingstatementsconcerningthe Company'sbusiness,plans,
objectives,financialcondition,resultsof operationsandexpectedperformance. All statementsotherthan
statementsof historicalfactare,or maybe deemedto be, forward-lookingstatements. Forward-looking
statementsarestatementsoffutureexpectationsthatarebasedonmanagement'scurrentexpectationsand
assumptionsand involveknownandunknownrisksanduncertaintiesthat couldcauseactualresults,
performanceor eventsto differmateriallyfromthoseexpressedor impliedin thesestatements. Readers
shouldnotplaceunduerelianceonforward-lookingstatements.

NeithertheCompanynoranyof its subsidiariesundertakeanyobligationto publiclyupdateor reviseany
forward-lookingstatementasa resultofnewinformation,futureeventsorotherinformation. In lightof these
risks, resultscoulddiffer materiallyfrom thosestated,impliedor inferredfrom the forward-looking
statementscontainedin thisAnnouncement. Furthermore,historicalresultsmaynotbe indicativeof the
Company'sfutureperformance.
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Todayõs Agenda 

1. Short term Performance

Å Issues at Pharma, impacting all CRO-type businesses

2. The Premise of the Company

3. Medium to Long Term

Å Why we are excited by this opportunity

Å Our strategy ïwhat we doing right now to position ourselves, so that we will be able to 

grasp this opportunity

3. Proposition for Investors
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Short Term Issues At Our Customers, Pharma Companies 

ÅPhRMA (the association of the top 30-50 Pharmaceutical companies in the US)

In 2009, PhRMA companies spent $45.8B on R&D...a 9% reduction on 2008

ÅThis impacted all companies engaged in CRO-type businesses with Pharma as customer

...We are fortunate to operate in a sector which has fundamental drivers for growth 
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Impact On Asterand In Short Term (not including BioSeek)

ÅGrowth has slowed down in the short term.  

Appears to be a purchasing change, rather 

than raw demand change

ÅThis is consistent with IMS released in May, 

and in line with current market expectations

ÅPharma market is expected to grow again  

(increasing populations, ageing populations 

etc)

ÅShort term countermeasures ðfocus more on 
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The Premise Of The Company

Customers are global pharmaceutical companies,engaged in R&D, striving to develop new therapies against disease

Å 92% of compounds in clinical trials fail, even after many years of preclinical testing in animal models1

ÅResponses in animals are only a partial guide to responses in humans2

Å Urgent, growing need for early stage, human-based solutions(E.g. Human Tissue, Human Primary Cells) 

ÅThat can predict downstream success / failure

ÅAnd help Pharma move drug candidates from pre-clinical to clinical 

Å Niche is in its infancy

ÅYoung, fast moving, growing, untapped niche ïvery fragmented

ÅVery challenging to do well (E.g. variability in humans) needs high quality and control 

Å Asterand aims to be a leader in this field...The ñGo To Companyò for Pharma in human-based solutions

ÅAnd to create a substantive company in the medium term

ÅThe Asterand brand is based on quality

1 Challenge and Opportunity on the Critical Path to New Medicinal Products (2004), FDA
2 Approaches to Reducing Phase II Attrition, Insight Pharma Reports (May 2009)
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Urgent Need

The US National Cancer Institute has identified the lack of appropriately collected and annotated human 
tissueas one of the major barriers to the development of new cancer therapies 

ñThe number one problemthat companies face in putting together submissions for new diagnostic tests is 

access to well-annotated human tissue samples that have been properly collectedò 
Steven Gutman, M.D., M.B.A., Director, Office of In Vitro Diagnostics, FDA
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Our Achievements So Far: Laying Foundation

Human Tissue:

Asterandõs Brand is Based on Quality

ÅStandarizedbiospecimencollection protocols

ÅComprehensive clinical information

ÅLeadership in ethical, consent compliance, regulatory approval

ÅPathology confirmation of diagnosis / RNA quality testing

Assurance of above via tightly controlled QC procedures, 

training, auditing, measurement and control across network 

(You get what it says on the tin)

ÅWide network of collaborating hospitals / Extensive biobank, 

covering range of ethnic backgrounds / disease staging 

ÅScientists versed in the use of human tissue

Å Supply

ÅDramatically improved supply (East West Bio / Asia)

Å Customer Closeness

ÅCollaborative / Consultative sales force.  

ÅWork with every one of the top 30 pharmaceutical companies and many preferred MSAs

Å Operational Excellence

ÅHigh quality product

ÅEffective logistics via lean sigma

Å Backable management team

Å Acquired BioSeek                                                                                                             
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Asterand Re-Positioning 

Yesterday

Asterand 

Today (2010) Tomorrow

Asterand

Asterand

Our achievements so far:
Laying Foundation

Our Plan

Anticipated changes in the context
favourable to Asterand

= Accelerators

Tactical 
BioBanker  

Partner /
Enabling
Technology

Strategic
Outsourcer  


